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Meélange of new world glamor and old world grit
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e aE Cotai Sands flicker brightly in contrast to the quaint colonial church

FOT RS —— :
Old fishing village, a good place to go shopping

ST A Traditional Chinese festivals, ultra-modern hotels and nightlife
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WA FEELFEES - F56E - 40 ¢ “The Historic Centre of Macau, a world heritage site, is a living

testimony to the co-existence of eastern and western cultures and civilizations over a unique chapter in

history”
x4  “PESE” NIEREE S G RIBERREY
il P B A A R B R —fE
PPEEEE - EHEUEES ~ PEIER - SRR - PR
SESHLS Bl RO HES R TR
PGSBS RS
PN Y SRR T PR T B SRy - e Ry e
S REAs B ERE, - A8 8 R Bk
PR RS AR SEE - PSSRSO A - SIS
JfS S s A 5
PE G RCR
& IR N (R 7 B e B R A £ T 1 o P (2 58 A MR R R SRR
. SGehrETR e
TR e oo
The marriage of east and west
e e Two sides to Macau, four centuries of Portuguese and Chinese co-existence.
LT AHAE Chinatown with Portuguese street signs
L An important gateway through which western civilization entered China
PAERLS -
East meets west, unmistakable blend of eastern and western flavors
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An ideal destination, a great destination for a spectacular and entertaining holiday!
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the entertainment capital of Asia

IS e Another great place to stay, a great place for a romantic getaway

FT RS

the picturesque city

A relaxed, southern European atmosphere, vibrant and fascinating city

SYSEES The panoramic views, unbeatable
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The Portuguese left a very big thumbprint here

Tr SIS

Colonial feel- walking in feels like a time warp

Eigvgii IS e The busy town, ever-impressive, historic, takes one back to the times of the Portuguese rule

European-style

Slices of Portugal

ZIEEE R B HEHZE
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FOCPEEG T E R LIRASE A0 “TLBA/NE (various colorful events) "~ i R HE I AEAL A
=<t (Portuguese colours to bright red and gold) ” ~ “HEZE T I TTAYKPE4R (brighten the city’s
skyline) " SFERZMEFHA YIRS SERHVEE G ET H A E - R A Bt e H S5 - fla

“Fun and fireworks will create a festive Macau for the rest of the year, with various colorful events

spread throughout the calendar” -

®7  “EIRBEZH” RIEEE SR AERRT
JEEEU AP T A B H B SR 2 EOHIRE ST - R4k H SR AL
ThOC e fRetE | FREIRE - BIREESEE
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a festive Macau, various colorful events

B PERG S-S Chinese New Year in Macau is fantastic. Portuguese colours to bright red and gold

Brighten the city’s skyline with spectacular fireworks
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o BRI T RME BRE T SCERY R AR o 4] ¢ “Its Portuguese heritage has created a

fusion cuisine that combines European, African, Indian and Chinese elements”
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A fusion cuisine that combines European, African, Indian and Chinese elements

Different dining experience
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Macau would become a cultural magnet of all things opulent

Food here is a melting pot of cultures
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